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Welcome to Beban

There is a local saying that goes “wund a®iao Jsi1”, but we believe
that there is more to it than just wund, or in other words, luck.

We believe in opportunities, and that we each have a unique ability
to seize them. Every opportunity is an open door that can lead

us to our highest ambitions; our full creative potential. This is why
we were inspired to create our version of the saying.
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STRATEGY




ARCHETYPE

Make dreams come true,
create something special

Finds fulfillment through
discovery and new experiences

VALUES

TRAITS

VOICE
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Alternative Logos

@
1. When a Beban gradient cannot
be used as a background, the logo 1
shown here may be used as an
alternative for light applications.
o O

2. For smaller applications where
the full logo is too large to use, the
icon alternative may be used in
either a dark or light format.




Logo
Measurement

Safe Zone

To ensure our logo's leqibility,
it must be surrounded

with safe space. The space

is defined by using the
dimensions of the letter “ )"

Minimum Size
Do not go below this size
on screen and print.

y 30 px (on screens)
olog | 30

4mm (on prints)







Incorrect Usage

It is important for our logo

to remain consistent, therefore
it should not be misinterpreted
or modified in any way that
would distort it.

(ol

X) Do not distort the logo

X) Do not change the colour
of the logo

inlggc

X) Do not outline the logo

oslags gologs

X) Do not apply a solid colour X) Do not change the logo’s opacity
to the logo

R\ LEL

X) Do not change the approved X) Do not rotate the logo
logo backgrounds

(olans 11111

X) Do not use drop shadows or X) Do not alter the shape of the logo
other visual effects



BRAND ELEMENTS
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COLOURS



Colour Palette

Our colour range consists of four
main colours. Lucky Navy adds depth,
while the three remaining colours
give our brand a visual contrast.

Crimson, Positive Vibes, and Dream
each can be used to convey a more
exciting feeling.

Lucky Navy
PANTONE 2745 C

c97 M100 YO K18
R27 G20 B100
#280071

Crimson
PANTONE Rubine Red C

cCoO M100 Y22 K3
R206 GO B88
#A50050

Dream
PANTONE 107 C

co M1 Y88 KO
R251 G225 B34
#FBE122



Gradient Variations

In order to add variety to our brand,
we use two gradient styles.

The duo-tone gradient ranges from
Lucky Navy to Positive Vibes, while
the multi-tone gradient consists of all
4 Beban colours.

The gradient slider is located at 50%
between each two colours.

The colours location and percentage
are also shown here.

Duo-tone Gradient

. Lucky Navy

100%

‘ Positive Vibes

Multi-tone Gradient

Dream

0%
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English Type

Good typography is primarily

about clarity in communication.

Our English font is Myriad Pro,
it displays a reliable and
functional text.

Myriad

Myriad pro
Regular

Aa Bb Cc Dd Ee Ff Gg
1234567890
l@#S$%N&*()

Myriad pro
Italic

Aa Bb Cc Dd Ee Ff Gg
1234567890
lo#5%N\&*()

Myriad pro
Bold

Aa Bb Cc Dd Ee Ff Gg
1234567890
1@#S%N&*()

Myriad pro
Bold Italic

Aa Bb CcDdEe FfGg
1234567890
l@#$%N&*()




Arabic Type FF ShamEI

Our Arabic font is FFShamel.

This font family also offers

reliable and functional text, FF Shamel Family FF Shamel Family
providing consistency across Medium Sans One Bold Sans One
Arabic and English. o , : o Lo
i im e W Wi W [ W | I Jn Wn W W A T |

1234567890 1234567890

l@#$7.7*() l@#$7°*0)

FF Shamel Family FF Shamel Family

Light Sans One Normal Sans One

jzgggagg_ﬁ j:ggagugﬂ

12345673890 1234567890

(@#$/"X() @#3$77°*0



LOWER THIRDS



Lower Thirds

Beban lower thirds are flexible.
We use multiple options for
different purposes, depending on
the length and hierarchy of the
information presented on screen.

Arabic text - FF Shamel Family
English text - Myriad Pro

~

gaacgul goa fl e

Better homes & gardens U.uuucg.dl u.O.:.j." AC

N

Better Homes & Gardens
~

Better Homes & Gardens

Better Homes & Gardens

garegdl goa il auc

>AAgSlla0a g guiscgall goa i auc

Better Homes & Gardens

gsiscgl goadiac |

ogall aoa g griucgudl goa i auc

Better Homes & Gardens

Single Color

Duo Color Short

Duo Color Medium

Duo Color Long

Gradient Line

White Line

Stacked



Lower Thirds
Placement

Located at the bottom third of the
screen, lower thirds are used to
identify both general and detailed
information. Individuals’ first and
last names should be in full
length whenever possible.

ARSI 202 g guiacgull gonyll uc |

Better Homes & Gardens
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COMING SOON
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